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Which of our environmental activities impressed you the

most and why?

(�: Activities chosen by a large number of respondents; [ ]: Number

of votes; � : Main reasons)

� Activities we can all partake in [53]

� We can prevent global warming by saving electricity in our daily

lives. Communicate this message to as many people as possible.

� There are specific examples showing how readers can

participate in environmental activities.

� Efforts to address environmental issues [50]

� Lowering CO2 emission intensity is a given; reducing overall

emission volume is also necessary.

� I had thought that Kyushu Electric Power based its thinking around

nuclear power, but it is also looking into natural sources of energy.

� Communication activities [26]

� The Eco Mothers Project allows for parent-and-child participation,

and picture card theater shows make it easy for children to

understand the message and, therefore, inspire them to

participate.

� Kyushu Electric Power places importance on community ties,

and has forums for public opinions.

� Local community activities [22]

� It will be vital for Kyushu Electric Power to protect the

environment in cooperation with local communities.

� The message that the company would not try to save the Earth

by itself but would enlist local help left an impression on me.

Understandability

Rating of our environmental activities

Activity most effective for enhancing children’s environmental
education (multi-choice)

Activity respondents would try at home (multi-choice)

� When we got home, my son told me about the Eco Mothers show.

“CO2 will come if you open the fridge or leave rubbish lying around”

he said. Even a child of four was able to learn something. Thank

you very much.

� If we don’t change, the planet is in trouble… I had the general idea,

but not enough to actually do anything about it. I was pleasantly

surprised to find there was something I could do at home; I’ll do my

part from now on.

� Please come to talk to our kindergarten once more. My daughter

said it was great fun. Next time I’d like to take part with her.

� We don’t really talk about global environmental issues at home, so I

think this kind of activity is good in raising children’s interest.

� I hope Kyushu Electric Power continues to promote the Eco

Mothers Project and its other environmental activities widely

throughout the community so that, as is the case with Cool Biz, eco-

beneficial things become norms of society.

� I’d like Kyushu Electric Power to not stop at picture-book readings,

but to hold all sorts of events with environmental themes, such as

those where we can see what kind of recycled items there are out

there.

1 Results of the Questionnaire from the Previous Report
As of the end of FY2005, we had received 242 invaluable opinions

regarding the implementation of our environmental activities

through the questionnaire attached in the 2005 Kyushu Electric

Power Environment Action Report (including the digest version)

published in June 2005.

These included opinions to the effect that a bigger font size would

make the report easier to read and we are confident that these

have been addressed in the latest document.

2 Results of the Survey of Mother’s Awareness
and Behavior on Environmental Issues

We conducted surveys on participants in Eco Mothers’ activities (or

guardians when such activities were held for children).

In FY2005, we distributed 9,713 questionnaires and received 3,795

responses (a response rate of 39.1%).

Opinions and requests regarding the Eco Mothers Project

and Kyushu Electric Power’s environmental activities

Other Opinions
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Outline of the Survey

Analysis of Results; Improvement Measures 
From having been in top position in the previous fiscal year, the ranking of 

Kyushu Electric Power dropped in FY2004. One of the causes of this 

unfavorable result was that CO2 emissions increased by 11% from FY2003 

due to an increased volume of net system energy demand. Nevertheless, 

our CO2 emission intensity for FY2004 was the lowest among the nine 

electricity utility companies.

Beginning in FY2006, we are working to improve areas surveyed in which 

environmental activities were deemed in need of improvement.
August through November 2005

Systems pertaining to environmental management systems, 
environmental education, and information disclosure.

Implementation of a mid- and long-term vision for reduction of 
environment load.

Conditions of air pollutant emissions; chemical substance 
management and measures against soil contamination.

Commitment to reduction of waste products and final disposal 
volumes, and to recycling; waste management.

Track the company’s greenhouse effect gas emissions and 
reduction targets; Kyoto Protocol-related activities.

Environmental measures implemented at offices

Sending questionnaire by mail and reviewing environmental reports, etc.
• Survey participants include listed companies: 1,747 manufacturers and 2,306 

non-manufacturers (including those in the construction and energy sectors).
• The valid response rates were 32.0% for manufacturers and 19.6% for 

non-manufacturers.
Companies in the electricity and gas category were ranked 
based on according to the total score attained by each company 
in the following six areas.
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Outline of the Survey Analysis of Results; Improvement Measures 
Support from the Environmental Affairs Department for business units 

resulting from the FY2004 survey has led to improvements in 

understanding and implementation of environmental management. The 

company has received requests for continued support and supervision by 

the Environmental Affairs Department.

[Specific improvements]

• New specialist training for EMS (sat by 142 people)

• Support and supervision for reinforcement of internal environment 

auditing. (Support provided beginning in FY2006 under supervision of the 

Environmental Affairs Department.)

Period

Subjects

Responses

Method

Contents

Questionnaire via e-mail using the intranet
(anonymous survey)

12,571 employees (All employees except executives and 
directors at the head office)

May 23 (Monday) through June 3 (Friday), 2005

7,386 (response rate: 59%)
[Response rate of the previous survey (FY2004): 56%]

The purpose of this survey was to understand employees’ awareness 
and understanding levels of and involvement in each environmental 
activity. It focused mainly on activities ranked poorly in the previous 
survey and introduced measures to improve them.

Reduction of company 
vehicle fleet CO2 emissions

• Systematic replacement of fleet vehicles with 
fuel-efficient cars, and introduction of fuel 
management targets.

• Adjustments to bring this area in line with the 
revised Law Concerning the Rational Use of Energy.

• Data about companies producing large 
environmental loads is published through the 
Kyushu Electric Power website.

• The occurrence or existence of environmental 
accidents, problems, and litigation are all made public.

• Incorporation of environmental targets to the business 
performance management system that better suits the 
circumstances of each group company.

• Expansion of Kyushu Electric Power industrial waste 
landfill targets to include group companies.

Improve efficiency upon 
outsourcing of distribution

More robust information 
disclosure

Investigate stronger 
environmental targets

Area for improvement Action taken
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3 Results of the Nihon Keizai Shimbun 9th Nikkei Environmental Management Survey
—Kyushu Electric Power places 4th in electricity and gas category—

The 9th Nikkei Environmental Management Survey was conducted in 2005, with Kyushu Electric Power ranked fourth among 17 companies in 

the electricity and gas category.

4 Results of Employees’ Environmental Awareness Survey
For thorough implementation of corporate environmental activities, it is essential for each employee to have high and constant environmental

awareness. In discussing how to improve our environmental activities, Kyushu Electric Power utilizes what it has learned about employees’

awareness and understanding of environmental activities, their involvement in the activities, needs, and changes in these aspects over the 

years.




