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Message from 
Top Management 

Our Social Responsibilities and Mission 
Our prime social responsibility has always 
been to provide safe, dependable and efficient 
supplies of electricity to our customers. We 
have accordingly sought to collaborate with 
the community in all aspects of our business. 
 Our greatest asset is the trust that we have built 
with society and our customers in fulfilling our 
mission. 
 High fuel prices, worsening environmental prob-
lems, intensified competition in energy markets 
and diversifying lifestyles have transformed our 
operating climate. We are thus looking into creat-
ing new management policies to accommodate 
such changes, although we 
will remain dedicated to fulfilling our social 
responsibilities and maintaining trust. 
supplies of electricity and other energy while 
contributing daily to customer comfort and the 
environment. 
 In April 2007, we formulated the Kyushu Electric 
Power Mission to build even greater trust with 
customers in these changing times. Drawing on a 

slogan of Enlighten Our Future, we pledge under 
this mission to maintain stable supplies of electric-
ity and other energy while contributing to 
customer comfort and the environment. 

Fulfilling Our Mission
We aim to provide stable supplies of environmen-
tally friendly electricity in keeping with our mission. 
We will thus comprehensively assess such factors 
as our need to maintain energy security and 
tackle environmental problems while operating 
economically in developing a balance of energy 
sources centered on nuclear power, ensuring safe 
and stable power generation. 
 We will harness and expand output from such 
renewable energy sources as wind, solar, hydro-
electric and geothermal power. 
 In keeping with the top priority we accord to 
customer trust, we will work with customers to 
explore ways of ensuring sustainable supplies of 
energy for society. We will therefore promote 

“I want to make it absolutely clear that Kyushu 
Electric Power will strive to earn broad community 
trust by consistently supporting consumer 
lifestyles and society.”

“It is critical for us to deepen 
customer and regional trust even 
more so as customers continue 
to choose our products and 
services.” 

power-saving and comfortable lifestyles and 
otherwise communicate so our customers can 
use electricity more efficiently. 

Groupwide CSR Efforts
Our CSR commitment encompasses pursuing our 
Group Management Mission and Charter of 
Conduct, which aim to enhance the satisfaction of 
all stakeholders and sustainably increase corpo-
rate value while contributing to social progress. 
 We have drawn on such dedication to build 
a Groupwide CSR structure, centering on the 
CSR Promotion Committee, to drive compliance, 
disclosure, environmental management and coex-
istence with society. 

Pursuing CSR 
on Behalf of Our Customers and Society

—Toshio Manabe’s message upon becoming president

“One of a power company’s most important missions is 
to provide stable, long-term supplies of energy, to ensure 
prosperous living. We should make the highest priority 
because environmental issues threaten the survival of 
humankind.”
— Statement during conversation with former astronaut Mamoru Mouri

2008 Corporate Social Responsibility Report

Thoughts from 
President Toshio Manabe

— Comments at the launch of the 2007 
 Customer Appreciation campaign

Toshio Manabe 
President, KYUSHU ELECTRIC POWER CO., INC.
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 Still, we need to make Group CSR efforts 
more responsive to increasingly diverse and 
sophisticated needs and demands from 
customers and society . 

Communicating with Stakeholders 
We issued our first Kyushu Electric Power 
CSR Report in 2006 as a communication 
tool to boost our CSR efforts. We have since 
received feedback from many customers and 
other stakeholders. 

 The 2008 report reflects many of those 
opinions, and we are responding accordingly. 
We thank all who contributed their ideas. 
  We look forward to hearing your thoughts 
on this year’s report so we can further 
improve our CSR endeavors. 

  June 2008

  Toshio Manabe
  President

“Many think that companies exist solely 
to pursue profits. You ought to remember, 
though, that profits come from serving 
customers satisfactorily, and that a 
company’s true value is in providing 
products and services that make 
customers happy.” 

—Speech at ceremony to welcome new employees

“We commit ourselves to compliance and 
disclosure because we want to ensure complete 
peace of mind for our customers and the region 
we serve.” 

—New Year’s message for 2008

1

We expect global energy demand to keep rising steadily 
in line with rapid economic progress, particularly in Asia. 
But at current consumption rates the world has only 
another 147 years of coal, 63 years of natural gas and 
41 years of oil. New discoveries of energy reserves in the 
future would not significantly change those numbers. 
 It is particularly important for Japan to address its 
vulnerability to global energy developments. This nation 
has to import 82% of its energy (or 96% if excluding nuclear 
power), far more than other major developed countries. 
 There is a growing risk of global warming due to green-
house gases. In Japan, electricity generation accounts for 
around 30% of the nation’s carbon dioxide output, so 
power companies must endeavor to limit their emissions. 

It is vital for us to maintain energy security and compre-
hensively factor in economic and other considerations, 
optimally balancing power sources and generating tech-
niques so we can disperse risks. Our energy mix centers 
on nuclear power, with contributions from thermal and 
hydroelectric sources. 

The Energy Situation

Optimizing Our Energy Mix
    Fuel source diversification plans (including 
    power sourced from other companies) 

    Proven world reserves of energy

1997

[ Total supply capacity] [Power output]

0

50

100

0

50

100
(%)(%)

26

1997

48

19

7

8

16
2

2007

41

16
8

5

27

2017

38

19

8

7

25

14

20

25

14
1

2007

23

14

20

24

18

2017
[Actual] [Actual] [Actual] [Planned][Actual] [Planned]

0

22

17

21

22

17

Nuclear

Hydroelectric

Geothermal

Coal

LNG

Oil 

Nuclear 

Hydroelectric

Geothermal

Coal

LNG
Oil
New energy

1 1

21

0

50

100

150

200

Years 

Source: International Energy Annual World Energy Outlook 2004

Sources: BP Statistical Review of World Energy 2007 and Uranium 2005

1,208.2 billion
barrels

181 trillion m3 909.1 billion
metric tons

4,740,000
metric tons

Oil 
41 years

Natural gas 
63 years

Coal 
147 years

Uranium 
85 years

2002 2010 2020 2030 Year

    Projected world energy demand
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    Optimal power mix
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Initiatives to Support Lifestyles and Society with Environmentally Friendly Energy
Optimizing our power source mix to maintain energy security and tackle environmental issues

Focus 1
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