EMain Opinions from Customers Survey

Kyushu Electric Power conducts a cus-
tomer survey annually to listen to the
opinions of our customers and incorpor-
ate them into its corporate management.
The opinions below are those concerning
Kyushu Electric Power's environmental
activities from the Fiscal 2002 survey.

BN Outline of the survey

Survey area

Service area of Kyushu Electric Power
(excluding isolated islands)

Survey population

Men and women from 20 to 64 years old
For the main survey: 3,100 persons

For the follow-up survey: 1,550 persons
Survey method

The main survey through interview and
questionnaire and the follow-up survey
by phone

Survey period

July-August 2002 (main survey)
November-December 2002 (follow-up
survey)

P2 Environment-related opinions

Evaluation of Local activities

Although the environmental activities
are relatively unrecognized compared to
other local activities that Kyushu Elec-
tric Power is involved in, further en-
hancement of these activities is strongly
requested.

Evaluation of Exhibition halls

The most requested improvements for
Kyushu Electric Power's exhibition
halls are "explanation on environmental
issues", followed by "information on
electricity and energy saving" and
"Japan's energy status".

H Improvement requests
for Kyushu Electric
Power's exhibition halls

Explanation on environmental
issues 336

Information on electricity 320
and energy saving ’

Japan's energy status 27.7

Information on Kyushu
Electric Power 17.6

Explanation on power

plant mechanism 133
S
0 20 40 (%)

B Recognition and request
level of local activities
Figuresin () are from the last fiscal year.

Recognized local activities
Local activities requested of enhancement

Sponsoring TV and 55.7 (65.2)
radio programs 13.6

Kyushu Energy Hall 36.0 (32.1)
(PR on energy in general) 8.7

Concers such as Kyushu Fureal 34.7 (32.0)
communication promotion concert 16.8

Genkai Energy Park 31.3 (24.4)

Kyushu Homeland 9.6 (6.4)

Forestation Program
(planting trees)

Donation of streetlights 324

Home service activity such
as an electricity class where the
wise use of electricity is advised

Distribution of seedlings 5.8 (6.8)
in the street 10.8

Cleaning of roads, 5.5 (4.6)
beaches and mountains 20.8

[ Support for green helpers: | 5.5(—)
supporting volunteer trainings )
o foster greening specialists |

Recognition of the major power
generation method

More than half of the survey population
was aware that the main power genera-
tion method in Kyushu is nuclear pow-
er, and those who expect photovoltaic
power generation to become the major
source of power 10 years from now lead
the charts as they did last year.
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<Evaluation of Green Electric Power
System

While over 80 percent of the survey
population responded favorably toward
the Green Electric Power System, those
who were willing to participate re-

mained at 16.3%. The main reasons for
nonparticipation are listed below:

@ The promotion for natural energies
should be the responsibility of the na-
tional government and the electric com-
panies not individuals.

@ It is not clear yet if the Green Electric
Power System helps promote natural en-
ergies.

@ The cost for participation is too high.
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Il Willingness for Green Electric
Power System participation

%) ‘ Total of those who are willing to participate  16.3 (21.5) |
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l—‘ Total of those who are hesitant to participate 38.4 (53.8) |

Il Reasons for nonparticipation
in Green Electric Power System

The promotion of natural energy

should be the responsibility of the 42.3

national government and the elec- (37.8)

tric companies not the individual's.

Itis not clear yet if this system really 36.9

helps promote the natural energies. (29.7)
I . 31.0

The cost for participation is too high. (33.3)

Cooperation is (will be) made 12.6

in other ways. (8.0)

Not particularly interested in the 4.3

promotion of natural energies. (2.8)
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Kl General comments

The customers' interest in environmental
activities is generally high. This indi-
cates the need for promoting the social
recognition for items that are currently
addressed, as well as great demand for
information regarding environmental is-
sues and energy saving.





