CSR Key Issues/

The Kyushu Electric Power Group’s CSR Promotion System

The Kyushu Electric Group continuously evaluates its CSR initiatives based on CSR guidelines (such as Keidanren’s
Charter for Corporate Behavior), as well as the expectations and demands of customers and local communities,
and we have built a management cycle to improve and enhance our CSR activities.

Sustainable Development of Society

Kyushu Electric Power’s Mission

“Make a brighter future for generations to come™

Towards a comfortable and
environment-friendly lifestyle today and
for generations to come.

Regional Shareholders Business
community /Investors partners

Delivering value to customers

CSR initiatives (7 CSR Key Issues)
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CSR Basic Policy (Kyushu Electric Power Group CSR Charter)

Group Philosophy (Kyushu Electric Power’s Mission)

CSR Management

We are building a CSR management cycle that reflects feedback from shareholders and investors, in our
management and business operations.

CSR Promotion Our GSR promotion efforts include bolstering and improving our CSR initiatives through the appointment of a

Committee: director to oversee our CSR management structure and the establishment of the CSR Promotion Committee,
which is chaired by the president and deliberates on our CSR Action Plan to advance CSR.

Group CSR Promotion We have established the Group CSR Promotion Subcommittee comprising the department heads in charge
Subcommittee: of CSR at Group companies. The Group CSR Promotion Subcommittee promotes Group companies’ initia-
tives related to compliance and other matters.
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